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Success stories with new organic 
varieties and consumer brands



Vitalis Organic Seeds



Drivers Food Trends 
oTaste – different flavours and culinary diversity

oSharing experiences

oReduction in time to cook, increased snacking

oHealthy, nutritious foods, grown fairly



Sale of Organic Food in Europe

• Germany and France 
largest organic food 
market (17.961 Mio 
euro)

• Comparatively, USA 
total organic food 
market is 47.000 Mio 
euro

Source AMI FiBL 17/18



Market Demands

oReducing food waste
oNo-GMO
oNo pesticide
oTraceability
oOrganic
oPlastic-free
oFlavor 
oNutritious
oDiversity
oLow on Food Chain



greenCumbers
oGenetics with 

extended 
shelf -life will 
help to 
reduce plastic 
waste



greenCumbers



Orange Summer F1

oExcellent taste
oProduced worldwide
oYear round supply
oGood storage
oGood yield



Orange Summer F1



Orange Summer F1

E1 = harvest
E2 = 1 month after harvest 
E3 = 3 months after harvest

Already sweet at harvest, 
pumpkins convert starch 
into sucrose, especially 
Orange Summer. 



Why Organic Seed & Breeding?

oOrganic integrity
oRegulated input
oNutrient use efficiency
oDisease resistance
oResistance to soil - and seed -borne diseases
oPlant architecture 
oEarly emergence (weed competition)
oEarly maturing
oUnique genetic diversity requirements



Real organic products start with real 
organic seed 
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