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Vitalis Organic Seeds




Drivers Food Trends

o Taste —different flavours and culinary diversity

oSharing experiences
oReduction in time to cook, increased shacking

oHealthy, nutritious foods, grown fairly
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Sale of Organic Food in Europe

Mio. EUR total market * in Euro per capita
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Market Demands

o Reducing food waste
oNo-GMO

oNo pesticide

o Traceability

o Qrganic
oPlastic-free

o Flavor

o Nutritious

o Diversity '*VltallS
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greenCumbers

—~— greenCumbers

—_— R new generation by Enza Zaden

Levantino - Poniente - Braganza
Montano - Oktan

2 .\ u AVATLABLE m‘@h
15 FOSSIBLE K " :
WITH NAKED WASTE FOOD! o Vitalis
FRUITS. " FRONT T BEGING

o Genetics with

extended

shelf-life will

help to

reduce plastic

waste
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Post-harvest fruit waste probability
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Post-harvest fruit waste probability
is twic
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likely with the standard
(4%) than with Levantino
after 7 days from the
recollection.

greenCumbers

Levantino maintains a higher
probability of marketability reaching
the 5% of waste probability 2 days

later than the standard variety.

Levantino
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- Standard

Average period (Dec 18 - Jan 19)

Source: Universidad de Almeria
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Probability of marketability

Braganza and Montano maintain a
probability of marketability of fruits

higher than 95%
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Orange Summer F1

oExcellent taste
oProduced worldwide
oYear round supply
oGood storage
oGood yield
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Orange Summer F1

18

Brix is the reference Related to starch
value for growers to content and the texture

measure when the preferred by consumer
fruitis ready

2T Appreciated by the

industry
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LS means FROM HARVEST TILL END OF STORAGE
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Orange Summer F1

Perception of Sweetness

E1 =harvest
450 . E2 = 1 month after harvest
400 E3 = 3 months after harvest
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pumpkins convert starch
into sucrose, especially
Orange Summer.
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Why Organic Seed & Breeding?

oQrganic integrity

oRegulated input

oNutrient use efficiency

oDisease resistance

oResistance to soil - and seed-borne diseases
oPlant architecture

oEarly emergence (weed competition)

oEarly maturing

oUnique genetic diversity requirements
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Real organic products start with real
organic seed
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