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FOUNDAMENTALS OF
QUALITY MARKS/LABELS

v/

QUALITY MARKS

Result of a product certification
process

Verification or verification of
compliance with a standard or
standard
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guarantee o
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ELEMENTS OF A LABEL

Claim What do you want to
convey?

Standard or Regulation -
Mandatory or Voluntary

Verification Agent
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CONSEQUENCES FOR THE
CONSUMER

Provides greater confidence in
the product or service.

They protect against unfair
competition.

Allows you to compare product
and offers.

They facilitate the sale of the
product and its introduction into
new markets.
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MOST LOGICAL THOUGHT:
PREVIOUS | PHYTOSANITARY
CONSIDERATIONS | 1\ = v pn

WITH THIS ELEMENT ONLY STEERING
THE AGRICULTURAL PRODUCTION: IT
WILL NEVER BE ACHIEVED
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ELEMENTS NEEDED TO OBTAIN PESTICIDE A

Z1 BIOFRUIT
47 CONGRESS

RESIDUE-FREE PRODUCTION: s

\

1. SOIL 4, TECHNICAL MEANS

Do you wear
a mask when
- you eat it

2. WATER 5. FERTILIZERS ‘\-—-1
3. CROP 6. CROP
PHYTOATOLOGY

Ll‘ ’ )
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7. ZERYA PRODUCT =
PRODUCT WITHOUT
PESTICIDE RESIDUE
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W h at 1S Is NOT a Certification Its a private Fauhtajces suppI[er
. VOLUNTARY evaluation covering
Body, the standard is cee  is . )
Z E RYA'I) an d audited by Certification Mark agricultural production
. indepentent CB’s J and packing houses
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what does

. Enables Product I
|t d O ? differentiation .lt er.ll.1ances
. sustainability as well as
profitability
%

B2B range
B2C range

~

It follows a model of
conventional agriculture
with rationalization of

-
{ Adaptability
/

Sends messages to consumers:
* Healthy (inocuous) products . .
: i resources. It is not organic
* Responsible production N
certification

 Technification and commitment
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Consumers respond to
different variables, both the
message of the eco-label and
the scale or indicators of
sustainability, but they do not

do it in the same intensity or at  \yhat to do to make it work?
t he same Sspee d . Success is a combination of motivation

and understanding
ﬁguarantee
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/ Los espainoles prefieren marcas con ehoralagrcca
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Esta tendencia en |a eleccion se ha visto acrecentada por la pandemia

sus
PRODUCTOS
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' QESID Sin residuos de pesticidas
La preferencia por marcas con un propdsito es una tendencia al alza B\ ¢ 2
”, ENEL Alreudus won nuestzo compromiso de ser los abonderodos de @ boerng (o sane y 0 daco! Auchon Retail
entre los consumidores espafioles. Un 45% asegura que "siempre que CTOR Ecpofia lia asiamido un comg a L an relacién a 10¢ limites masimos de pecticidas #n
puede elige productos de compaiiias con un propasito claro y un 10% lo Se analizan 385 toz frutes y hortalizas que compromes,
hace siempre”. Con respecto al precio, hasta un 59% de los consumidores o) moléculas ¢ Estamos trobajonde con los productores poro reducir el uso pesticidas y rodonolizor su manc
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tuviesen un proposito claro. Esta es la principal conclusion de la segunda
edicion del estudio 'Marcas con conciencia: la era del proposito
corporativo’ realizado por la consultora de comunicacién Hotwire. £n esta x:;:::m’
investigacion realizada a mas de 200 directivos y 1.000 consumidores
espafioles se demuestra la Importancia del propésito corporativo para
empleados, directivos y consumidores finales. Un producto con este sello, tiene las siguientes caracteristicas:
« Cuttivado de toema sastenible, con aplicaciones minimas de productas quimicos en &l cultivo y ninguna en post recalacdda
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materias activas, utilizondo como métodos analiticos crom fia de gases y cromatografia de liquidos.

« Son productos no pre-madurados y con canserwacian frigaritica muy corta



The category in France is widespread

GREENPEACE LES REGLES DU JEU
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\k &Q\\?\SE Z[RO P[j[/[/ﬂ[ ateurs en Fonction des movens quiils mettent en oeuure pour atteindre Lobjectif de Lo course : sengag

rrre sans pesticides (en commencant par éliminer Lles plus dangereux pour les pollinisateurs et la san

Lace, lenseigne reste en bas de Lescalier. 5i elle accomplit des efforts qui vent dans le sens dune agric

5 quelques marches. Mais attention - si elle ne tient pas ses promesses, nous La Ferons dégringoler.

QU SERA LE PLUS RAPIDE A ELIMINER LES FESTICIDES DE NOTRE ALINENTATION 7

ur les enseignes de Faire converger Leurs exigences vis—a—wvis des pesticides afin dorienter La transitia
e retrouvent dans des impasses techniques. Pour Greenpeace, le systéme agricole garantissant & chac

umiques est celui de Uagriculture écologique. Mais dans un souci de transition, nous demandons aux
igements autour de Lo certification Houte Valeur Environnementale (HVE) du Ministére de LAgric
exige une réduction importante des intrants de synthése.

Concrétement, que doivent Faire Les distributeurs pour atteindre La derniére marche 7
5 pesticides les plus dangereux (pour les abeilles et la santé humaine) dans La production des pomme
e soutenir les agriculteur—rices qui sengagent @ produire sans pesticides.
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79% look for

; CSR criteria
\ 67% consider

80%
Consider

natural
having cost - resource
overrun sumption

COVID
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63% see 53% are
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THANKS FOR YOUR ATTENTION " concress

For further information:

WWw.zerya.org

consultas@zerya.org

902.888.261
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