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¿HOW AN HOLISTIC APPROACH CAN PROMOTE A CATEGORY?



ORGANIC RETAILER
leader on the organic spanish market



We create a world where were are the best us

Ledership    Passion    Honesty     Kindness    Impact

We sell organic certified products

WHY

HOW

WHAT





FIGURES 21 years history 80 supermarkets + on-line store.

People: +800. Average 400m2 per point of sale

Organic supermarkets (B2C – retail)
69 stores 
❑ Cataluña (50)
❑ País Vasco (9)
❑ Baleares (5)
❑ Madrid (2)
❑ Navarra (1)
❑ Comunidad Valenciana (11)
❑ Andorra (1)

On-line shop

❑ B2B channels (Horeca, collectivities, Industry, corners, ….)
❑ Coverage of Peninsula and Balearic Islands



PRODUCTS ASSORTMENT ▪ + 6.000 certified organic products

▪ +900 own brands products (+550 Veritas brand)

▪ Exclusive brands

▪ Own bakery 

▪ Own kitchen

100%

The most sustainable bread

Healthy ready to eat. 
Sustainable packaging.



MUTUAL COMMITMENT WITH OUR SUPPLIERS

▪ Sharing information about how to alwas improve our impact

▪ Comprehensive reactions

▪ Growing together

Best 
practices

Lower 
productions

Confident 
growth

VALUES BEYOND THE EUROLEAF

▪ Healthy formulas

▪ Fair trade

▪ Local purchases



SUSTAINIBILITY HIGHLIGHTS

CARBON 

FOOTPRINT 

-50% ACHIEVED 

AND LOCALLY 

COMPENSATED



Thank you!
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